
A success
story - made 
in Liberia
From being an imported beer 

to one that’s locally produced, 

Trio Stout challenges the 

market’s leading brands

Product | Trio Extra Stout
Region | Africa
Market | Liberia
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Pillar 1
Local production

Pillar 2
Quality assurance



Pillar 3
Brand building



The result



Keys to success
Close partnership with a distributor keen to invest

Strategic pricing as the affordable alternative

Local production making us more competitive

Smart promotional campaigns

Messaging tailored to the local consumers



Social media

https://www.instagram.com/p/C3r1fC4soKm/?fbclid=IwZXh0bgNhZW0CMTAAAR01Eah3-n-eV4-8I35HAgtUyPIxuvbDsXwbUcfC_BKVOQCb_ZTeWgO8Xhg_aem_Aby_uOVFYGPiBBDxpKpGi8WjtCxiUDug0H1jVjAtKoCdkDM52xslTEPvCZvt_OdkBZJl-jZs4_xQ_OmHAKNbwJZy
https://www.facebook.com/TrioStout.Liberia/posts/pfbid02feh774pdjRwvsU46mSXwcbbxvaKeNfKCXL5TjWG7GYYQBShV4ociK53v8BvFg2w6l


About Trio Stout

Website Instagram Facebook

https://www.triostout.com/
https://www.instagram.com/triostout/
https://www.facebook.com/TrioStout


About local production

Local production video

https://vimeo.com/manage/videos/884325661


“The Easy Brewing 
System allows soft drink 
producers and distilleries 
to expand to beer & malt 
quickly without heavy 
investments”



Contact us now!

Create your own
success story!

https://www.uniteddutchbreweries.com/contact/#form
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