
The 
reassurance
of quality
In an uncertain world, 

consumers will always 

look for genuine brands 

that they can trust

Product | Weidmann Pilsner
Region | Middle-East
Market | Lebanon
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01Pillar 1
Packaging redesign



02 03Social media
Pillar 2
Product visibility

Pillar 3



04Pillar 4
Sponsoring festivals



Online campaigns

https://www.instagram.com/p/CtMIHWTs_Un/?fbclid=IwZXh0bgNhZW0CMTAAAR1p58625NMDFhH7iJe6dSfNSDYjhqlSvo3NlDQWnKWDA8CO4HejLUUmrVs_aem_Abx-9fUossKkvWMfVWHkUe6IHh48WdA5BpYkz35BZQU3OYlPPMEndEPNmx8yQ1yk0FHcja09UkfE2SoaSOwbEM7f
https://www.facebook.com/permalink.php?story_fbid=pfbid026wPGCtAwKs59mKriyv3RXdLGPzER8VyFKNikWqWehbUDy24zEeTKbWAfApJxKsgEl&id=100031013452818


The result



Keys to success
Close partnership with local distributor

Wide distribution via multiple channels

Strong brand story and German heritage 

New design gives premium look and feel

Smart, well targeted promotional activities



About Weidmann

Website Instagram Facebook

https://www.weidmannbier.com/
https://www.instagram.com/weidmann_bier/
https://www.facebook.com/profile.php?id=100077251021046


Create your own
success story!

Contact us now!

https://www.uniteddutchbreweries.com/contact/#form
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